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SYSTEMS

TERMS AND CONDITIONS
JCC Cashback Incentive Campaign - September 15t to October 315t 2025.

1. Campaign Overview

This campaign (the “Campaign”) is organised and administered by JCC Payment Systems
Ltd (“JCC”) exclusively for JCC merchants, to encourage the use and promotion of JCC’s
cashback service via JCC POS terminals.

2. Campaign Duration

The campaign will run from 1 September 2025 to 31 October 2025 (inclusive) (the
“‘Campaign Period”).

3. Eligibility

e Participation in the Campaign is open only to active JCC merchants.

e Each business outlet of an active merchant must successfully complete at least 100
cashback transactions on JCC’s POS terminals during the Campaign Period to qualify.

e Abusiness outlet can only qualify for a single entry into the draw.

4. Prizes

e Each eligible business outlet will be automatically entered into a draw to win one (1) of
ten (10) cash prizes of €500 each.

e Once the prize is acknowledged, the corresponding amount will be credited directly to the
merchant’s bank account registered in JCC’s payment systems.

5. Draws & Winner Selection

e The raffle draw will be conducted by JCC after the end of the Campaign Period, between
1 November and 30 November 2025.

e Atotal of 10 unique winners will be selected.

e A merchant owner may win only once even if they operate multiple business outlets. If
more than one business outlet owned by the same merchant owner is drawn as a
winner, only the first business outlet will be awarded and any subsequent outlet(s) under
the same ownership will be excluded from the prize allocation.



Winners will be individually notified by a JCC representative via the email address and/or
telephone number registered in the merchant profile.

The business outlets selected in the draw (the “Winners”) must correctly answer a
question posed by JCC Payment Systems in order to be eligible to receive their prize.

. General Terms

Only successful cashback transactions will be considered valid for entry into the raffle.
Transactions that have been authorised but subsequently refunded, voided or
cancelled will not qualify for participation.

JCC reserves the right to verify the validity of each transaction and exclude any that do
not meet the eligibility criteria.

Participation in the Campaign implies full and unconditional acceptance of these Terms
and Conditions, as amended from time to time.

JCC reserves the right to amend these Terms and Conditions unilaterally at any time.
JCC may amend, suspend, or terminate the campaign at its discretion, subject to
applicable law, without liability to merchants.

JCC may exclude any merchant that that tampers with or attempts to manipulate the
campaign or breaches JCC’s merchant agreement, card scheme rules, or applicable
laws.

To the fullest extent permitted by law, JCC shall not be liable for any loss, damage or
disruption to any person or property that may arise, directly or indirectly, totally or
partially, from participation in the Campaign or the acceptance of the prize.

If a winner is unable or unwilling to accept the prize, fails to meet the eligibility criteria, or
cannot be contacted by 10 December 2025, the prize will be awarded to the next eligible
runner-up drawn in order.

By participating in the Campaign, merchants represent and warrant that they have read,
understood and agreed to be bound by these Terms and Conditions.

The campaign is subject to the merchant’s existing agreement with JCC, card scheme
participation rules, and the laws of the Republic of Cyprus.
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OPOI KAI NPOYMNOGEZEIZ

Exkotpateia EmRpdBeuvong utnpeoiag Cashback tng JCC - 1 Zemrrepfpiou €wg 31
OkTWwpRpiou 2025

1. Neprypagn EkoTparteiag

AuTi n ekoTparteia (n “EkoTpareia”) opyavwvetal kail diaxeipifetal atrd tnv JCC Payment
Systems Ltd (“JCC”) atrokAeioTiké yia euttopous TG JCC, ue oKoTrd TNV evBAppuveon NG
XPnong Kai mpowdnong Tng utnpeciag cashback péow twv POS tepuatikwy g JCC.

2. Aidpkela EkoTparteiag
H ekoTtparteia Ba diapkéoel atd Tnv 1n ZemreuPpiou 2025 £wc kal Tnv 31n OkTwRpiou 2025
(ouptrepihauBavopévwy) (“Mepiodog EkoTpaTeiag”).

3. AIKaiwpa ZUPMETOXAS

e H ouppetox otnv EKoTpaTEia ETTPETTETAI JOVO O€ evepyoUs eutTopoug NG JCC.

o KdaBe emixeipnon (business outlet) evog evepyol eutmépou TIPETTEI va OAOKANPWOEI
eMTUXWG ToUuAdxioTov 100 cashback ocuvaAlayég péow Twv POS tepuatikwy Tng JCC
katd Tnv Mepiodo EkoTpareiag yia va givar eTTIAEGIUN.

e Mia emixeipnon (business outlet) pmropei va CUPPETAOXEI HOVO Wia @opd oTAV KApwaon.

4. BpaBeia

o KdaBe emixeipnon (business outlet) Ba eicaxBei autépata o KARpwon yia va Kepdioel Eva
(1) ammd 1a &éka (10) xpnuaTikd BpaBeia Twv €500 To Kabéva.

e MOAIC empBeBaiwBei 10 Ppafeio, To avriotoixo TMood Ba ToTwOei atreuBeiag aTov
TPOTTECIKO AOYOPIOOUO TOU EUTTOPOU TTOU  €ival KOTAaXwPNPEVOG OTA  OUCTHUATA
TAnpwuwv TG JCC.

5. KAnpwoeig & EmiAoyR Nikntwyv

e H kAfjpwon Ba diegaxBei ammd tnv JCC perd 1n AREN Tng Mepiddou EkoTpareiag, petacu
1n¢ NoegpBpiou kai 30n¢ NoguBpiou 2025.
e Oa emmAeyoUuv ouvoAIKa 10 povadikoi VIKNTEG.



‘Evag 1810KTATNG £TTIXEipNONG (merchant owner) ptropei va Kepdioel JOVO Jia @opd, akOun

kal av diaxelpiCeTal TToANaTTAG kataoTAuaTa (business outlets). Av Trepiocdtepa atmod Eva
kataoTtriuata (business outlets) Tou idiou 1810KTATA KANPWOOUV WG VIKNTEG, JOVO TO TTPWTO
katdotnua (business outlet) Ba AdBel To BpaBeio kal Ta UTTOAOITTA Ba ATTOKAEICTOUV.

O1 viknTég Ba €1601T0INBOUV TTPOCWTTIKA ATTO eKTTPOCWTTO TNG JCC péow Tng dieubuvong
email kai/rj Tou TNAEPWVIKOU apIBuou TTou €ival KaTaxwpnuéva OTO TTPOQPIA TOU EUTTOPOU.
Ta kataoTAuaTa (business outlets) Tou emA&yovTal atnv KAfpwon (“NIKnTES”) TTPETTEl va
QTTAVTHOOUV oWwOoTA o€ gpwTtnon Tou Ba Béoel n JCC Payment Systems yia va €ivai
EMAECINO va AdBouv To Bpafeio Toug.

6. Mevikoi Opol

Movo emmituxeic ouvallayég cashback Ba Bewpouvtal £YKUPES yIa CUMPUETOXH OTNV
KANpwon.

2UVOANQYEG TTOU €XOUV  eYKPIBEi OAAG OTn OUVEXEIA ETTIOTPOPOUV, OKUPWBOoUV N
dlaypagouv dev Ba eival eTTIAEEIUEG.

H JCC &iatnpei 1o dikaiwpa va emaAnBeloel TNV eykupOTNTa KABE oUVaAAQYAS Kal va
QTTOKAEIOEI 60€G BEV TTANPOUV TA KPITAPIA ETTIAEEINOTNTAG.

H ocupuetoxy otnv EkoTparteia ocuvemmdyetal TTARPEN KAl AVETTIQGUAOGKTN OTTOO0XN TWV
TTapovTwy Opwv Kal MpoUtmoBéoewy, OTTWG TPOTTOTTOIOUVTAI KATA KAIPOUG.

H JCC diatnpei 10 diKaiwpa va TPOTTOTIOINCEI JOVOUEPWS Toug TTapovteg Opoug Kal
MpoUTToBE£CEIC OTTOIAdATTOTE OTIYMN.

H JCC utropei va TpoTroTToINoEl, avaoTeiAEl () TEPUATIOEI TNV EKOTPATEIA KATA TNV Kpion
NG, CUPPWVA PE TNV I0XUOUCA VOPO0BETia, Xwpig EuBuvn TTPOG TOUG EUTTOPOUG.

H JCC ptopei va atmokAgiogl oTrolovOATIoTE EUTTOPO TTOU TTAPATIOIEI i} TTPOOTTaBEl va
XEIPAYWYNROEl TNV ekaTparteia f TTapafiadel Tn cup@wvia eutrépou TS JCC, Toug Kavoveg
TWV KAPTWV A TNV IoxUouoa VouoBEeaia.

270 MEYIOTO PaBud TTOU emmITPETTETAl OTTO TO VOPo, n JCC dev @Epel €ubuvn yia
OTTOI00ATTOTE ATTWAEIQ, ¢NPIG 1 dlIOTAPAEN O& OTTOI0ONTIOTE TTPOCWTTO I TTEPIOUTIA TTOU
MTTOPEI VO TTPOKUWEI AUECA ) EUPETQ, €V UEPEI 1] €C OAOKANPOU, ATTO TN CUPMETOX OTNV
EkoTparteia ) Tnv ammodoxr Tou BpaBeiou.

Av évag vikntAg dev utropei | dev emOupei va amrodexBei To Ppafeio, dev TTANpoI Ta
KPITAPIO ETTIAEEINOTNTAG ) BEV UTTOPEI va eTTIKOIVWVACEI uéXP! TIG 10 AekepBpiou 2025, To
BpaBeio Ba atroveunBei oTOV ETTOUEVO ETTIAECIUO ETTIAOXOVTA.

Me Tn ouppetoxy otnv EkoTpateia, o1 €UmTopol dnNAWVOUV Kal eyyuwvTal OTI €XOUV
dlaBdoel, KaTavonoel Kal CUP@WYOUV va deopelovTal amd Toug mapovteg Opoug Kal
MpouTroBEoelg.

H ekoTtpateia uttokeitalr oTn oup@wvia Tou eummopou pe Tnv JCC, oToug Kavoveg
OUMMETOXNG TWV KAPTWV Kal 0T vopoBeaia Tng Kutrpiakhg AnuokpaTiag.



